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Example	  –	  Level	  2,	  	  
Campus/Home	  Geography	  

•  Lesson	  1	  objec.ve:	  describe	  rooms	  and	  loca.on	  
•  Vocabulary:	  
1.  Kitchen	  
2.  Dinning	  room	  
3.  Family	  room	  
4.  Living	  room	  
5.  Den	  

6.  Entry	  
7.  Foyer	  
8.  Bedroom	  
9.  Bathroom	  
	  



Example	  –	  Level	  2,	  	  
Campus/Home	  Geography	  

•  Lesson	  1	  objec.ve:	  describe	  rooms	  and	  loca.on	  
•  Grammar:	  
1.  Living	  Room	  is	  	  at	  dining	  room’s	  le]	  
2.  Kitchen	  is	   	  at	  dining	  room’s	  back	  
3.  Dining	  Room	  is	  at	  family	  room’s	  front	  
4.  Family	  Room	  is	  at	  kitchen’s	  right	  
5.  Den	  is	   	   	  at	  kitchen	  &	  bathroom’s	  middle	  



Example	  –	  Level	  2,	  	  
Campus/Home	  Geography	  

•  Lesson	  1	  objec.ve:	  describe	  rooms	  and	  loca.on	  
•  More	  vocabulary:	  
1.  Front	  
2.  Back	  
3.  Middle	  
4.  Le]	  
5.  Right	  

6.  In	  
7.  Out	  
8.  Up	  
9.  Down	  
	  



Example	  –	  Level	  2,	  	  
Campus/Home	  Geography	  

•  Lesson	  1	  objec.ve:	  describe	  rooms	  and	  loca.on	  
•  Stats:	  

–  19	  vocabulary	  
–  9	  highly	  confusing	  loca.on	  descriptors	  
–  1	  sentence	  pabern	  that	  rivals	  word	  scramblers	  
–  Category	  5	  language	  

•  Ambi.ous	  goals	  call	  for	  ambi.ous	  plans	  –	  We	  need	  
to	  assign	  lots	  of	  homework!	  

•  Or	  NOT!	  
	  



Words	  Forgoben	  

Meaningless	  Data	   Meaningful	  Data	  



Words	  Forgoben	  
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Meaningful	  Data	  







功课 

•  Design	  your	  dream	  house:	  Draw	  a	  floor	  plan	  of	  
your	  dream	  house.	  	  Please	  label	  all	  rooms	  and	  
floors	  in	  Hanzi.	  

•  Forma.ve:	  10	  points,	  including	  
•  Ar.s.c	  presenta.on:	  5	  points	  
•  Hanzi	  accuracy:	  5	  points	  
•  Put	  some	  thoughts	  into	  why	  this	  is	  your	  
“dream”	  house.	  	  You	  will	  need	  it	  later.	  









Essen.al	  Expressions	  –	  Giving	  
Direc.ons	  

•  Straight,	  keep	  going	  
•  Turn	  le]/right	  
•  At	  the	  1st	  junc.on	  
•  Walk	  un.l	  you	  see	  	  
	  



3	  Selfies	  –	  make	  sure	  your	  selfies	  
reveal	  your	  loca.on	  

•  Caller:	  
•  Call	  your	  friend,	  without	  saying	  the	  place,	  give	  
direc.ons	  to	  your	  partner	  

•  Selfie	  ar.st:	  
•  Listen	  to	  your	  partner	  and	  follow	  the	  
direc.ons.	  

•  You	  can	  confirm	  by	  saying	  the	  things	  or	  people	  
that	  you	  see	  





Checklist	  for	  Selfie	  Ac.vi.es	  

•  Is	  immersion	  a	  culture	  in	  the	  classroom?	  
•  Are	  learning	  games	  a	  culture	  in	  the	  classroom?	  
•  Behavioral	  expecta.ons	  have	  been	  established.	  
•  All	  have	  cell	  phones.	  



中秋节Mid	  Autumn	  Fes.val	  
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Act	  it	  Out	  

•  Listen	  to	  the	  legend/myth,	  
–  Individually	  and	  then	  discuss	  w	  your	  group	  
– Come	  up	  w	  informa.on	  gaps	  and	  ques.ons	  
– Listen	  again	  
– Develop	  hypothesis	  in	  your	  group	  when	  unsure	  
– Listen	  3rd	  .me	  to	  test	  hypothesis	  
– Your	  group	  will	  then	  be	  given	  10	  min	  to	  act	  out	  
the	  legend.	  

21	  



POWER	  OF	  SURVEY	  



Level	  1	  –	  I	  am	  



Level	  2	  –	  Food	  



Sticker Challenge 
•  写下你最喜欢的菜/吃的东⻄西(specific	  dish	  or	  item:	  for	  

example:写⽔水饺,不写中国菜)	  	  
•  7	  min	  to	  prepare	  for	  a	  mini	  speech	  
•  说说它的味道和⼝口感 （吃起来）	  
•  不可以说它的名字	  
•  allow	  Q	  and	  A	  at	  the	  end	  
•  At	  least	  5	  decent-‐length	  sentences	  including	  3	  compound	  

sentences	  
•  You	  may	  use	  a	  note	  card,	  which	  should	  only	  contains	  

phrases,	  NOT	  sentences	  
•  Winner:	  	  

1.  The	  audience	  who	  figures	  out	  most	  favorite	  food	  	  
2.  The	  speaker	  who	  best	  ar.culates	  his	  favorite	  food	  



Level	  3	  
College	  &	  
Career	  Planning	  





ACTFL	  Performance	  Descriptors	  -‐	  
Interpersonal	  



POWER	  OF	  FLASH	  CARD	  



•  Word	  Recogni.on	  
•  Interpre.ve/circumlocu.on	  
•  Communica.ve/story	  relay	  



What	  students	  have	  to	  say?	  


